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Your site visitors come to your website to find information or take action, whether that’s making a purchase, booking a service,  
or learning about your offerings. But oftentimes, traditional search slows them down. They have to scroll through a long list of  
links, turning what should be a simple task into a research project.

When visitors can’t find what they need, they abandon your site, and worse, they may turn to a competitor.

AI-powered search is changing this experience, allowing users to find answers immediately so they can take the next step  
in their journey with fewer clicks and more confidence. 

Here are 9 reasons why AI search is the future of website navigation:

2. Provides Answers, Not Just Links
Traditional search engines rely on exact keyword 
matches. And, it returns a long list of links that users 
must scroll through to find what they need. 

AI search changes this by understanding  
natural language and intent, not just keywords. 
Instead of matching words to a pre-indexed 
list, it analyzes the meaning behind the query 
and retrieves the most relevant content from 
your organization’s documents. Using retrieval-
augmented generation (RAG), AI search scans 
all available content, identifies the most useful 
sources, and generates a direct, informed 
response back to your site visitor, eliminating  
the need for endless clicking. 

Key Feature

This AI-generated response is powered by your own 
organization’s content, not external sources. RAG ensures  
the AI retrieves and summarizes the most relevant details, 
such as a resort’s activity schedule and service offerings,  
so users get accurate, trustworthy answers.

1. Understands Natural Language & User Intent
AI search grasps context, synonyms, and intent, eliminating the need for exact keyword matches.  
This means users can ask questions in their own words and get accurate results.
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5. Speaks Your Visitors’ Language
Your customers are global, and they expect to search in their 
preferred language. AI search understands multilingual queries 
and returns results in the user’s language, even if your content is only in English. In addition, AI search can  
detect the user’s language from their browser settings so that the web control (the search bar) will show up  
in the same language as their browser and the text within that search (such as an introduction to what it does)  
will display in that language.
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3. Drives Engagement with Call-to-Action (CTA) Buttons
Display call-to-action (CTA) buttons beneath responses to user queries to encourage them to take  
immediate action. Examples of CTAs could be:

 

This will guide users to the next step in their customer 
journey and help increase conversion rates for your team.

“Contact” 
(fill out a form with contact information)

“Apply” 
(for an apartment)

“Book” 
(an activity)

“Watch Trailer” 
(for a movie)

“Schedule” 
(a demo or an appointment)

“Reserve” 
(a table)

“Donate” 
(to a cause)

“Buy” 
(an item)

4. Directs Users to the Right Links  
with Clear Explanations
For industries like healthcare and life sciences, where AI-
generated responses may not be ideal, AI search prioritizes  
the most relevant results and provides contextual explanations 
on why each link is useful. This ensures that users are directed  
to authoritative, approved resources.

 

6. Integrates with Backend Systems for Personalized Responses
AI search doesn’t just pull from your organization’s content, it can also connect to live data sources to provide  
real-time, personalized answers. 

Examples of backend integrations:

CRM & CDP (Customer 
Data Platform) 

AI search retrieves customer data 
from the CRM & CDP to personalize 
recommendations based on past 
behavior. It can also update these 
systems with new insights.

E-commerce &  
Inventory Systems

A customer searching for  
“running shoes” will see live 
inventory availability instead  
of shoes out of stock.

Support  
Ticketing Systems

If a returning user searches for 
“check my ticket status,” AI search 
can retrieve their support request 
details.
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7. Supports a Multimodal Search Experience
Users interact with search differently: some prefer text-based 
search, while others might upload images or use voice search. 
AI search supports all these inputs, allowing users to:

•  Upload an image to find similar products or support articles

•  Use voice search for hands-free queries 

•  Receive search results with images, not just text  
  (e.g., a repair guide showing an image from a user manual)

Example: A traveler planning a trip to London asks, “What 
museums do you recommend?” AI search provides a list of 
top museums along with descriptions. When they follow up 
with, “What’s in the British Museum?” the search returns key 
highlights of the museum’s collection along with an image of 
the British Museum, offering a more interactive and visually 
engaging experience.

8.	Enables Conversational & Interactive Search
Traditional search is one-and-done – if a user doesn’t get the answer they need, they have to start over.  
AI search introduces a conversational experience, allowing users to:

• Ask follow-up questions (just like in a chatbot)         • Refine search results without retyping everything

• Get context-aware recommendations

Example: A prospective student for a university asks, “What business majors do you offer?” AI search provides a 
list of available programs. They then follow up with, “Which ones have study abroad opportunities?” and AI search 
refines the results, highlighting business majors that include global exchange programs, making it easier for the 
student to explore international study options.

9.	Keeps Users Engaged & On Your Site

With traditional search, every extra click increases drop-off rates. AI search reduces friction by delivering relevant 
answers immediately, keeping users engaged, informed, and moving forward instead of bouncing to competitors.

For E-Commerce

A shopper finds precise product 
recommendations instead of scrolling 
through hundreds of results.

For SaaS & Support 

A customer gets their issue resolved 
faster, reducing frustration and 
lowering support costs.

For Media & Content

Users discover related articles or 
videos, increasing session duration.

It’s time to replace your existing search with AI search. Without it, your customers will be stuck with an outdated, 
keyword-based system that leads to frustration, and ultimately, drives them away from your website.

AI search delivers the answers they need, surfaces the most relevant results, and keeps users engaged, so they 
can take action instead of leaving. 

Ready to transform your website’s search experience? Contact us today to see how AI  search can drive more 
engagement, conversions, and customer satisfaction. For more information on ai12z, visit our website.
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